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Unit X

Trademarks, Brands and Makes

What is a Trademark?

A trade mark is a symbol or sign which differentiates one type of business
from another. A sign can include a business logo, words/content or anything similar.
In order for a trade mark to be registered, it must be sufficiently distinct for the
services/goods it is applied to cover. Obviously, it must not be similar to existing
trademarks, nor can it be deceptive or illegal in any way.

Trademarks and Domain Names

A domain name (e.g. Bytestart.co.uk) is a unique web address, purchased from
any number of domain name suppliers. However, since the same mark could have
been registered for a variety of difference services/products, the fact that you have a
registered trademark does not automatically mean you are entitled to an associated
domain name. Similarily, if you have a domain name, it does not automatically entitle
you to the same trademark.

What is the ® symbol?

This symbol stands for registered trade mark (RTM), and clearly can only be
used once your are the owner of the mark. The ® symbol usually goes after the trade
mark, in a smaller type size than the mark itself, and in a raised position, but this is
not compulsory.

Registering a TradeMark

You cannot simply apply for a trademark and assume it will be accepted - there
Is a rigorous examinining process which takes place before you will find out if your
application has been successful. For instance, in Great Britain each trademark
registration lasts for ten years.

What is a Brand?

A brand is a type of product made by a particular company, especially a type of
food and drink. A brand is a name, sign, symbol, design, term or some combination
of those, used to identify one company’s offerings and to distinguish them from a
competitor’s. A brand name is that part of the brand that can be spoken. For instance,
the lettering style on a Coca-Cola bottle is familiar throughout the world. That is part
of the Coca-Cola brand or identity. But it cannot be spoken, while the words “Coca-
Cola” can. Coca-Cola is the brand name. Brand names should be easy to pronounce,



recognize and remember; they should create a desirable idea or image in consumer’s
mind; and they should be legally protectable.

There are three levels of brand acceptance: recognition, preference and
Insistence. A new product with a new name aims for the first level, simply bringing
the brand if it is easily available, though they may not go out of their way to find it.
Brand insistense — “I will have this brand and no other” — is the goal of most
companies, but it is seldom achieved.

What is a Make?
A make is a type of product made by a particular company, especially a type of
machine, car, furniture etc.

Packaging

Packaging is the second major means of product identification. The original
purpose of a package was to hold and protect its contents, but now it has much
greater importance in marketing. For some types of consumer goods, the packaging is
more important than the product itself. It may be the primary tool for selling the
product. The package must communicate information: the brand name, the nature of
the contents and any directions for the product’s use. Finally, it must be distinctive
and attractive enough to catch the attention of the customer. Colour is especially
important. However, the designer of a package for foreign markets must be aware
that colour can have very different meanings in different countries of the world.

Comprehension Check

Task I. Mark the statements as true (T) or False (F). Correct the false statements,
using the following phrases:

It would be more correct to say that...
As far as I know...
In my opinion (to my mind)...

1 presume that...

1. A domain name is a symbol standing for a registered trade mark. ()

2. A trademark can include business logo, words/content or anything similar. ()
3. Colour is especially important in packaging. ()

4. Application for a trademark is an immediate success. ()



5. A make is a type of product made by a particular company, especially a type of
machine, car etc. ()

6. If you have a domain name, it automatically entitles you to the same
trademark. ()

7. A trade mark is a symbol or sign which differentiates one type of business
from another. ()

8. Brand insistense which is the goal of most companies is always achieved. ()

9. A brand is a type of product used to identify one company’s offerings and
distinguish them from the competitor’s. ()

10.The original purpose of a package was to communicate information. ()
11.Brand names shouldn’t be easy to recognise and remember. ()
12.The ® symbol usually goes after the trade mark, in a bigger type size.()

Task I1. Complete the following forks according to the text

A brand is a hame

There are three levels of brand acceptance: recognition

The package must communicate information: the brand name




Vocabulary
Task I11. Study the following collocation maps and match the given collocations

with their definitions below the maps.

AN
-

awareness

BRAND

1. the ideas and beliefs people have about a brand

2. the tendency to always buy a particular brand

3. how familiar people are with the brand

4. the name given to a product by the company that makes it



PRODUCT

endorsement

1. the set of products made by a company

2. the length of time people continue to buy a product
3. the introduction of a product to the market

4. the use of a well-known person to advertise products

Task I11. Use the above collocations in the sentences of your own.

Task IV. Translate the following into English using the vocabulary of the text.

1.

w

bpenn — 11e KOMIUIEKC acoIfiaiii y CBiJOMOCTI CIOXKMBaya, OJHIEIO 3 SKUX €
KpaiHa-BUPOOHHK TOBApYy.

CnoxuBaui, Kl 3aBXKAM KYNYHOTh MPOAYKT OJHI€T (GipMHU IS 3aJ0BOJICHHS
CBOIX MOTPeO, IEMOHCTPYIOTh Bi/IJIaHICTh IIbOMY OpEH/TY.

J1ist mpeaMeTiB PO3KOIIT 3HaYEHHSI OpPEH Ty BaXKKO TIEPEOIIHUTH.

bararo BUpOOHUKIB MpeaMETIB PO3KOIIl ChOTOJIHI CXWJIbHI BUPOOJSITH CBOI
TOBApH Yy TPETIX KpaiHax, OCKUIBKH 1€ BXKE HE MIKOJUTH 1X IMIJIXKY.

PiBeHb 1HGOPMOBAHOCTI CHOKMBAUIB PO NMEBHY TOPTOBY MAPKY 3aJIEXKUTh Bij
YMUJIO CIJIAHOBAHOI pEeKJIaMHOI KaMIMaHii.

HesBakatoun Ha Te, 110 pi3HI TOBapW HEOJHAKOBO HAIAIOTHCS O CTBOPEHHS
OpeHI1B, OyIb-IKUN TPOIYKT MOKE CTaTH OPEHIOBUM.

CooromHi y 0ararbox KpaiHaX NpPOCTEXKYETbCS TEHACHIs KyIMyBaTH HeE
OpeH10B1 TOBapH, a OUIBII JICHIeBl, X0Y 1 HE Ty>K€ BiJIOMUX BUPOOHHUKIB.
bararo kommaHiii MiAPOOAIOTH TOBApU BimOMUX (ipM, 3MIHIOIOYH Y
HE3Ha4Hi Mipi Ha3By OpeHTy.

EMoriitHe 3a0apBlIeHHS, SIKE aCOIIIOETHCS 3 TIEBHUM OPEHIOM, € BaXKJIHMBOIO
YMOBOIO KHUTTE3/1aTHOCT1 OpEeHy.

10.Yci HOBI OpeHau 0€3 BHUHATKY CTHKAalOTbCA 3 HEOOXIJIHICTIO MKOPCTOKOI



KOHKYPEHIIIT 3 YK€ ICHYIOUHMHU.
11. Knacuk Teopii 1 npakTtuku pexiamu Jlesiag Orinei BU3Hauae OpeH I sIK HEBIAUYTHY
CYKYITHICTh BJIACTUBOCTEH MPOIYKTY: HOTr0 1MEHI, YIAaKOBKH 1 IIHU, HOTO 1CTOPIi,
pemnyTarii Ta crmoco0y pexjIaMyBaHHS.
12. bpenn Biapi3HAETHCS Bl TOPrOBOi MapKH TUM, 110 MA€ JOBIIUN KUTTEBUN ITUKII,
MPUHOCUTH 10IaTKOBUI TPUOYTOK, JO3BOJISIE OCBOITH HOB1 CETMEHTU PHHKY.
13. ToproBy Mapky MO’KHA BU3HAYUTH SIK BJIACHE 1M s, eMOJIeMy, Ui Au3aiiH, abo iX
KOMO1HAIIi1O.
14. Y 60poth0i 3a crio’kMBaya KOMITaHii OPIEHTYIOTHCS HAa TaKi MOKAa3HUKH SIK
NPUXWIBbHICTD, JIOSUTBHICTD Ta CTYIIHb 33 JOBOJICHHS.

Grammar Practice: Participle | vs Participle 11

Task V. In the examples from the text given below specify the difference in
meaning between Participle | and Participle Il. Transform the underlined
Present Participles into the Past Participles and vice versa and make up
sentences to illustrate their new meaning.

1. A make is a type of product made by a particular company, especially a type of
machine, car, furniture, etc.

2. Obviously, it must not be similar to existing trademarks, nor can it be
deceptive or illegal in any way.

3. A domain name is a unique web address, purchased from any number of
domain name suppliers.

4. The ® symbol usually goes after the trade mark, in a smaller type size than the
mark itself, and in a raised position.

5. The fact that you have a registered trademark does not automatically mean you
are entitled to an associated domain name.

6. You cannot simply apply for a trademark and assume it will be accepted - there
Is also a rigorous examining process.

7. A brand is a name, sign, symbol, design, term or some combination of those,
used to identify one company’s offerings and to distinguish them from a
competitor’s.

8. For instance, the lettering style on a Coca-Cola bottle is familiar throughout the
world.

9. A brand is a type of product made by a particular company, especially a type of
food and drink.

10.A new product with a new name aims for the first level, simply bringing the
brand if it is easily available.

Communication:

Task VI. Marketing often involves spotting trends. Work in groups. Decide
which well-known brands will remain on the market and which won’t survive in
the fierce competition within the next decade. Give your reasons.



