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HEPEIMOBA

[Iponec  dopmMyBaHHS  aQHTJIOMOBHOI ~ KOMIIETEHTHOCTI ~ MaHMOyTHIX
MapKeTOJIOTIB Yy MpOQeciiHO OpIEHTOBAHOMY YCHOMY CHIJIKYBaHHI Mae
OazyBaTuca Ha po3yMiHHI 11 cTpykTypu. KommnoneHntamu 3ragaHoi
KOMIIETEHTHOCTI €. MOBJICHHEBI YMIHHSI, PEUENTHUBHI 1 PENpoOIyKTUBHI
MOBJICHHEBI HABUYKHU, ACKJIApaTUBHI 1 MPOLEAYPHI 3HAHHS, KOMYHIKaTHBHI
3110HOCTI. ABTOMAaTH3allll MOBJICHHEBUX OIEpaliil 0€3MoCcepeHbO 3aIEKHUTh
Bil piBHA CGHOPMOBAHOCTI MOBJIICHHEBHMX HAaBHYOK 1 JO3BOJISIE€ CTYJACHTOBI
30CEPEIUTUCH HA 3MICT1 BUCTIOBIIOBAHHS.

AHTJIOMOBHY KOMIIETEHTHICTh B TIPOGECiiHO OpIEHTOBAHOMY YCHOMY
CHUJIKYBaHHI JOIUIbHO (OpPMYyBaTH y MaillOyTHIX MapKETOJIOTIB YNPOJOBXK
TPHOX OCHOBHHUX €TalliB: OPIEHTOBHO-IIATOTOBYOIO, peasizailii mpe3eHTaiii ta
MITOTOBKH JI0 BEICHHS J1aJI0Ty J0 1 MICTIs Mpe3eHTaIlli.

[IpoBignuM 3acobom  (GopmyBaHHA Yy MaOyTHIX  MapKeTOJOTIB
AQHTJIOMOBHOI ~KOMITIETEHTHOCTI B TPO(ECIHHO OpPIEHTOBAHOMY YCHOMY
CHUJIKYBaHHI BHU3HAYEHO TMPE3CHTAIlI0, $KYy TPAKTYEMO SIK CIEIlaIbHO
OpraHi3oBaHe CIUIKYBaHHS 3 ayJIUTOpPI€0, METa SKOro HajaaTth 1H(OpMallio,
nepeKoHaTH ab0 CIOHYKaTH ayJIuTOpi0 A0 MEBHUX MJid. 3MICT HaBYabJIHO-
METOJMYHOIO TMOCIOHMKA ONMHUPAETHCS HA OCHOBHI BUAM Tpe3eHTallid cdepu
MapKETUHTY, Kl MOXYTb BHUKOHYBaTUCS MalOyTHIMH MapKeTOJOraMu SIK Mij
Oe3nocepe/IHIM KEPIBHUIITBOM BHUKJIaJaya, TaK 1 B paMKax caMOCTIHHOI poOoTH
y Tpolieci BUBYEHHS] HaBUAJIbHUX JUCLUMILIIH «IHO3eMHa MOBa 3a npodeciiiHum
copsiMyBaHHAM» Ta «JlimoBa i1HO3eMHa MOBa», a caMe: IMpe3eHTalli 3a
CUEHApieM, IHTEPaKTHUBHI Ta aBTOMATUYHI, SIKI MPEICTaBISAIOTH PE3YJIbTATH
aHATITUYHUX ONepariii.

Y mnpomeci (opMyBaHHS aHTJIOMOBHOI KOMIIETEHTHOCTI MaHOyTHIX
MapKeTOJIOTiB y MPo(eCciifHO OPIEHTOBAHOMY YCHOMY CITUIKYBaHHI HEOOXI1THO
3BEpPHYTH OCOOJIMBY YyBary Ha JIOMIHyBaJlbHI KOMYHIKAaTHMBHI CTparerii
YCHOMOBJICHHEBOTO JUCKYPCY MapkeToJioriB (iHpopMaThBHa KOMYHIKAaTHBHA
CTpaTteris, apryMeHTaTWBHA, CHOHYKaldbHAa, KOH(PpOHTAIi Ta KOMIPOMICY),
MPUCYTHICTh T4 YACTOTHICTh YKMBAHHS LIUX CTPATETiil B AyTEHTUYHHUX TEKCTaXx,
[0 BUKOHYIOTh €TaJOHHO-TOTIOMDKHY (DYHKIIIIO, & TaKOXK BIAOIp BiAMOBIIHHUX
MOBJIEHHEBHUX MOJIETICH, SIK1 JTO3BOJISIFOTH pealli3yBaTH KOMYHIKaTUBHI cTpaTerii
y KOHTEKCTI KOMYHIKaTHBHUX CHUTyaIllii yCHOrOo mpo(deciiiHO OplEHTOBAHOTO
CHIJIKYBaHHSI MailOyTHIX MapKeTOJIOT1B.

VY npoueci BiAOOPY TEKCTIB-MOHOJIOTIB y (hopMi Mpe3eHTallii 1 A1aJioriB 3
MeTO0 (hOpMyBaHHS Y MAaHOyTHIX MapKETOJIOTIB aHTJIOMOBHOI KOMIIETEHTHOCTI
B IIPOQECIiHO OpPIEHTOBAHOMY YCHOMY CIUIKYBaHHI, JAOLIJIBHO OMUpPATHCS Ha



HACTYITHI KPUTEPii: aBTEHTHYHICTh; MpodeciiiHa CIpsIMOBAHICTh, 3pa3KOBICTh
SK 37aTHICTh TEKCTy BHKOHYBAaTH €TaJIOHHO-JOMOMDKHY (YHKIIIO MpH
IPOJAYKYBaHHI CTyJICHTaMHU BJIACHUX BUCIIOBIIFOBaHb; KOPEJIAILiS TUITIB TEKCTIB 3
BUJAMU Ta TUIIAMU NPE3EHTAlll, SIKI 3aCTOCOBYIOThCA y C(epl MapKETUHTY;
BIIOOpa)KEHHA JOMIHYBaJIbHUX KOMYHIKATUBHMX CTparerii y jlajgorax-
3pa3Kax; TEMaTUYHICTh; aKTyaJbHICTh IH(QOpPMAIlii; BIAMOBIIHICTb PIBHIO
c(hOpMOBAHOCTI aHTJIOMOBHOT IPO(PECITHO-KOMYHIKATUBHOT KOMIIETEHTHOCTI.

HaBuansHo-meToanununii mocionuk «Face the Challenge: Presentations for
Marketers» BkiIto4ae MiACUCTEMY BIIPaB 1 3aBAaHb, IO OXOIUIIOE TPHU TPyIHU
BIIpaB 1 3aBJaHb: BHOPaBM 1 3aBJAaHHSA i1 PO3BUTKY pELENTHUBHUX 1
MPOAYKTUBHUX HAaBUYOK 1 BMIHb; BIpPAaBU 1 3aBAAHHS JJIl PO3BUTKY
OPOJYKTUBHUX HABUYOK 1 BMiHb y MOHOJOTIYHOMY MOBJIEHHI;BOPABU 1
3aBAaHHS JJISI PO3BUTKY MPOAYKTUBHUX HABHUYOK 1 BMiHb y I1aJIOTTYHOMY
MOBJICHHI.



Unit 1
What do marketers do?

Lead-in:
— How do you see yourself in the field of marketing?
— Will your background knowledge in marketing help you to find a good job?
— What post in marketing is the most preferable to you?

1. Read the job adverts below. Then read the dialogue. Which job
would suit Ann best?

ﬁ/larketing assistant \

His or her primary responsibility is to provide

direct support to the media buyers. S/he will

also track media mentions, support customer service, manage our relationship management tools,
and provide other assistance within the marketing department when needed.

. /




/Brand manager \

You will be responsible for developing and executing brand strategies and marketing initiatives for
an assigned product line to meet revenues, profitability and budget targets. Requires strong
knowledge of marketing principles and practices, and the ability to lead cross-functional teams to
accomplish a successful go-to-market strategy. This position reports directly to the Director of
Marketing.

- /

Manager: How did you find out about the job?

Ann: | saw it advertised on a recruitment agency website.

Manager: You’ve worked in advertising before, haven’t you?

Ann: Yes, | have. | used to work in a small advertising agency.

Manager: What did you do there?

Ann: First of all I monitored the advertising market. But then | was
engaged in designing classified ads fliers, coupons. Occasionally | negotiated
with radio stations concerning ads placement.

Manager: Did you enjoy the work?

Ann: Yes, | did. Though it was very tiring at the end of week.

Manager: I see. And why do you think you’re the right person for this job?

Ann: Because I’m hard-working and reliable, and | enjoy dealing with the
public. I’'m also good at working in a team.

Manager: Well, thanks for coming in, Ann. We’ll be in touch before the
end of the week.

art director graphic designer
brand manager PR officer copywriter

1. One of this person’s responsibilities is to create logos.

2. This person supervises the design staff.

3. This person interacts with the media to communicate important company
information to the public.

4. This person writes the text for advertisement.

5. This person is responsible for developing and executing brand strategies
and marketing initiative.

3. Choose the correct tense: the Present Simple or the Present

Continuous.
1. What sort of demographic information (...) you (...)?



a) do collect b) are collecting
2. Marketing practitioners (...) knowledge of psychology helpful in
formulating advertising and sales campaigns.

a) are finding b) find

3. When backed by buying power, wants (...) demands.

a) are becoming b) become

4. The design team (....) a new layout of the company website these days.
a) launches b) is launching

5. Many companies (...) of society’s interests when making their marketing
decisions.
a) think b) are thinking

4. Think of a person who is a marketer. Tell your partner these things
about him.

— facts: e.q.: He works in ..., Heis a ....

— thing he often does: He often reads...

— something he is doing over a period of time: He is drawing a design.

— What you think he is doing right now: He is walking home .

5. In pairs, discuss these questions.

1. What do you know about the process of developing and designing a
product ?

2. Do marketers work overtime?

6. Imagine that you are at the meeting of the marketing department
where you will be working as a PR officer. Introduce yourself to the
colleagues. Here are some phrases to get you started.

f




Identification

Hello, I'm ....

Hello, my name is ....

Hello, let me introduce myself, I'm...
I’ll be in charge ...

I’1l be responsible for ....

[ used to work as...

Independent Work (Unit 1 What do markers do?)

1. Insert the following words in the gaps in the text below.

demands  storage to satisfy  consumer shifted

What marketers do depends on what needs to be done 1.) ..... consumer
wants. In 1900, consumers needed the basic necessities of life — food, clothing,
and shelter. The problem was getting goods from the producer to the 2.) .....
The most basic need was for food, so marketers concentrated on the
transportation and 3) .... of food products. By the 1920s, marketers were
described as performing eight basic functions: buying, selling, transporting,
storing, financing, standardizing, risk taking and research. By the 1980s, new
consumer 4) ... had changed what marketers had to do. Rather than focus on
functions such as distribution and storage, marketers 5) ... their attention to
more careful listening to consumers, and more attention was given to
identifying specific markets.



2 . Find in the text the following words and translate the sentences in
which they are used.
need; selling; necessities; demands.

3. Match the words in column A with their synonyms in column B and
antonyms in column C.

A B C
Word Synonym Antonym
1. reliable A. determined untrustworthy
2. confident B. smart slow
3. creative C. quick hesitating
4. fast D. responsible dull
5. clever E. imaginative stupid

4 . Choose the correct tense: the Present Simple or the Present Continuous.

1. Selling (...) only the tip of the marketing iceberg.

a) is being b) is

2. We (...) customers as they shop and note where they stop, whether or not
they read labels.

a) follow b) are following

3. A customer service manager (...) good relations with customers.

a) maintain b) is maintaining

4. The project team (...) a new action plan.

a) is making b) makes

5. Selling custom-designed products (...) understanding of the technology
of it.

a) requires b) is requiring

5. Complete the email with the correct form of the verbs in the bracket.
Use the preset simple or the Present Continuous.

Hi David,

I .....(write) to you from the office, right in the center of the town. I ... (sit)
at my desk, which ....(be) at the window of the room, and I .....(look) out
across the streets to a park. I ...(love) this view and at lunch break I sometimes
.... (go) there for a walk. Every day I ..... (make) a lot of calls. It’s late August



now, we ....(have) many orders. I always ... (try) to accomplish everything on
time. The week .... (come) to the end. I ... (hope) I'll see you soon.

Bye for now.
Pamela

6. Write a covering letter to a marketing company Include
the following points.

Introduction

1 am writing to apply for ...

| am writing to you concerning ....

I was delighted to see your advertisement because...
Present your merits, skills and experience

Tam ...

[ speak ....

My university training prepared me to learn...

I recently completed....

As a result of training, I am able to do...

| gained knowledge of ...

1 think my experience would prove useful to ...
Request an interview

| am available at any time convenient to you.

| am looking forward to meeting you to discuss my
application




